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The background to the research
Analysis of National Travel Survey by UCL (1997 and 2007 compared)
http://www.theitc.org.uk/docs/47.pdf
• Decline in company car use
• Decline in driving by young men
• Increase in rail use by all groups
• Decline in driving in London
• Not much known about older people, BAME groups and
immigrants

The next stage “The Why of the What”
http://www.theitc.org.uk/wp-content/uploads/2015/07/ITC-ORRRoad-Rail-Attitudinal-Report-Final.pdf
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The Attitudinal Research Summarised

Techniques
• 15 Neighbourhood groups
• 25 Focus Groups
• Face to face interviews
• Face Book Survey
• 2 electronic national surveys
• Analysis by cross tabulation

Participants (total c 5,000)
• 532 young people under 30
• 870 people aged 30-42
• 924 older people (55+)
• 625 migrants (<10 years)
• 751 BAME
• 732 commuters/business
• A good spread of seg and region
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The discussion and interview schedules
• History and concept of
‘travel’ – trip rates, time,
mode
• Reasons for and effects of
driving or not driving
• Prioritising these reasons
• Attitudes to public
transport – rail, bus,
cycling, walking
• Views about travel in the
future
• Cross tabulation
• “Tipping” factors
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Young people
• Cost factors paramount
But not the whole story
• Failing the theory test
• Availability of parking
• Urban living and status
• The experience and knowledge
of public transport including
access to the internet
• Alternatives to car ownership –
technology and the sharing
economy
• Gender differences – cycling and
security
• The transition from 20s to 30s
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Older people
• Residential location crucial – car
ownership and licence holding
• Availability of bus and rail
connections and concessions key
determinants of travel choices
• Increasingly making life style
changes to maximise transport
choice
• Role of car ownership for retired
men
• Expect to travel more especially
for leisure in the future

• Drivers more likely to consider
cycling than non drivers
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General Business Travel
• Increased interest in use of technology for work during travel
in both trains and cars – new products and services
• Home working or flexible working doesn’t seem to impact on
car ownership decision
• Leasing popular – don’t expect to pay full cost of car
• Interest in car clubs including as substitute for ‘second’ car
• Ease of booking taxi crucial adjunct to rail travel
• Role of company travel policy often
led by admin rather than strategy
although evidence of decline in the
automatic right to First Class travel –
some resentment about the whole
concept of rail classes
www.sraltd.co.uk

7

Business Travellers - London
• Location especially London v rest of UK is a crucial
influencer – a combination of commuting distance,
choice and accessibility
• Business travellers in London make more trips than
business travellers outside London both in general and
for most purposes
• But less by car (37%:49%) and more by rail, taxi, bus,
cycle
• London-based business
travellers are more likely
to think they will travel
more for all purposes in
the future
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Migrants
• Migrants make more trips especially in urban
areas. However travel less by car and walk
more than non migrant groups
• Range of destinations narrower – emphasis
on local leisure and shopping
• Travel budgets weighted towards visits to
country of origin
• Car less of a priority than housing and work
longer hours
• More car sharing outside the family especially
vans and work based travel
• Confusion about driving licence rules – some
(probably) illegal interpretation and some
fraud
• High expectations to travel more in the future
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Black, Asian and Minority Ethnic Groups
• Different patterns of travel between groups - culture and
religion overlays socio economic group
• Mode of travel to work: car as driver
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Black, Asian and Minority Ethnic Groups

As a group
• Lower rates of licence holding
and household car ownership
• Cycle and use train less
• More likely to shop locally and
walk for this purpose
• But once acquire a car
drive more than non
BAME car owners
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Conclusions
• All groups have aspirations to travel more including older people.
• The impact of living in urban areas on increasing the amount of travel
seems counter intuitive. Clearly commuting is a factor but there is also
more choice of travel modes and more to do in urban areas?
• Demographic trends are key influencers: region, land use, income,
population growth. But other factors impact on travel patterns such as
ethnicity, migration, self employment and working from home.
• Major life change is crucial (moving, marriage, childbirth, job change,
divorce, health, retirement)
• Attitudes towards transport have changed – not just for young people –
the car is no longer the default method for all trips – we are entering a
world of multimodal choice and knowledge – the on-demand and sharing
economy.
• Thus more opportunities for policy intervention and indeed evidence that
past policy initiatives have contributed to these changing attitudes.
See new Ford Focus ad
https://www.youtube.com/watch?v=YRYLSnDWaM8&feature=share
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Thoughts specific to rail
• Mental maps – time versus https://
mapumental.com/about
• Internet availability
• Design and permeability
• Taxis
• Round trips
• Fare structures - single return
• Child travel
• Passenger involvement
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